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PART—A
( Marks : 15)

taking one from each Unit

An .
swer five questions,

uniT—1
1, .
Define consumer behaviour- List some of the
areas where it is used. 3
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(2)

How is ‘age’
1S ‘age’ used as a demographic variable

to segment
a consumer market? 3

UNIT—2

What
are
the reasons behind consumer

motivation bej
being a dynamic construct? 3

4. Give any one

infl product characteristic that

UNIT—3
S. Brief]
y e i
consum;i-p la:)n the. factors that can influence
intentior, amdehavmur between purchase
Purchase decision. 3
6. Wh :
at is hap;
abitual buying behaviour? 5
. UNIT—4q
- What js
Mmatic sampling? 3
8. wy
ri
SCalt: 2 Short Note
. on paired compariso? g4
8D/1794
. ed)
( Conﬂﬂ“ed
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UNIT—5
9. The following table shows the monthly salary
received by different categories of workers.
Calculate the median salary : 3

R
12000-16000 19
1600020000 56
20000-24000 25
24000-28000 15

| 2800002000 | 22—

type-1l errors in

10. What are type-l and 3

hypothesis testing?

PART—B

( Marks : 50)
i Unit
Answer five questions, taking one from each Ui

UNIT—1
ics in
11, Briefly explain the use of ps3.rch0graph1cs y
consumer market segmentation:
i tegies
2 Discuss the different targeting ;;a ;gelen
for a consumer market that 0
Segmented.
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13. Why

14,

1S,

16.

. makin

17,

18,

(4)

UNIT—2

are  referents/reference
important? Describe the

Specific reference
behaviouyr,

groups
of
groups on consumer
3+7=10

influences

What is opinion leaderShipp Discuss the

feasons that make opinion leadership

effective in influencing consumer behaviour.
2+8=10

that are likely to increase

hase search. 10

Discuss the POst-purchage process that is
generally oh served

in the consumer decision

g prOCesS_ 1 O

UNIT—4¢

Varioys issues that are

(5)
UNIT—5

i i Briefly
19, What is multidimensional scaling?

ing multi-
explain the process for conducting
dimensional scaling.

ey, it was revealed that o:l’;
o i Sur:aly,ZOO cell phone users,.%q
e ed the Internet. In addition,
i then:' u:hese: users use & .1ph(:;11:
tljl(c)mgoing to their p:elrezts while
remaining used tl.lelreaCh LA
phoneS: so'gsertsholze who used theg
e ’d those who used th:s
vare ph?n;::e) used Internet pScing.
o pthe contingency table. :e e
Fof’mulate can it be said that the urShip
oot oo ks is related to th? ov;nzegree
ol p:cne? (Chi’square WIth cance is
oi? CegoI:noand 5% level of signifi
of free ]

3-841)

20. (a)

wn personal

S of
the different  YP€
What

correlation?

are

(b)
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PART—C
\ (Marks : 10 )
|

21. Read the following scenario to answer the
questions below :

Shikhar (48 years) and Renuka (45 years)
along with their children Akash (21 years)
and Priyanka (18 years) have been living in a
bustling and fagt growing town for the last
20 years. Their old family car which had
Served them well for all these years has

and tear with regular breakdowns and visits
to the locg] workshop / garage. The family’s
financia} Position ig quite comfortable and

(@) Inthe light of family

dynamics, what will
be the influence o

f each member?

_ ]
(b) Who do yoy think wil have the most
Influence on the decision and why? 10
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